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CHAPTER I 
INTRODUCTION 


Male Chauvinistic Nature of South Indian Cinema, it's effects 
on Young Keralites and their views 


Mainstream cinema has always been in the forefront of upholding traditional values, 
this conformity factor is very evident in the average cinema the industry produces. At 
the onset of the Dharmasastras (After the Vedic period), there was a decline in the 
status given to women in society. Education and even religious studies were not 
encouraged for girls and they were far down in terms of social status, unlike the 
Buddhist era which was the precursor to the Vedic period. Law of Manu’s 
(Manusmriti) and other movement’s effects can be felt to this day, young women were 
considered ‘under’ their father and then later ‘under’ her husband, pre-puberty 
matriages were common and remarriage was not an option. Caste laws and 
brahminical systems were and still are harsh on women. The Muslim invasion didn’t 
help the situation either. 


In book V of Politics, Aristotle has stated that one of the two general reasons for 
revolution is the strong desire for justice. Recently we have seen an uprising from the 
women of the world. Only strong action calls for a reaction, and that too in a manner 
of a violent outburst. Even though Aristotle believed that men should be politically 
higher than women. 


We can safely assume that, because our society is evidently male-dominated it will 
also reflect on the cinema that is coming out from the said society. Film and Media 
theories (Stressing on Hypodermic Needle Model) have taught us that everything that 
is on the receiving end of the mass media can influence the mass directly and 
efficiently. 


Since celebrities are an integral part of our culture now and people feel obliged or 
they unconsciously play into the culture because of the illusion of the belief that they 
are partaking in something bigger than themselves, similar to religion or superstition 
which was precisely made to keep the members of society to be less indifferent. Terror 
Management Theory by Jeff Greenberg, Sheldon Solomon and Tom Pyszczynshi 
proposes that this might be due to the fact that sapiens are aware of their inevitable 
death. This can be used as a spectacle while observing society revolving around 
celebrity culture. 


India fell to the 130th rank in the Gender Inequality Index (2017) and it is evident if 
we look around. Yuval Noah Harari in his book Sapiens says that time does not play 
a role in the gross happiness of the people living at different eras, precisely this 
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adaptation of human biochemistry has enabled us to trivialize the immediate problems 
around us and to be satisfied with whatever that there is, which is a barrier to the rapid 
advancements in cultural ideologies. This need for Serotonin and Dopamine of the 
average person is quenched and the fact that society after the industrial revolution 
value efficiency more than anything delivered these hormones whenever we needed 
it. This surge in satisfaction behaves like a wall to intelligent critical thought. These 
chemicals are at play when we watch cinema. Films of male chauvinistic nature cater 
to the animalistic nature of males, with sexual imagery and alpha male features of the 
characters. These films feed off of the empathetic nature of sapiens and this fact might 
be oblivious to both the filmmaker and the viewer. The psychology is clearly reflected 
in the cinema that is being made, for example, we differ from Dziga Vertov’s theory 
that the camera will act as an objective spectacle of society and we let the subjective 
character of humans translate into the way a character is portrayed. We can see this 
by examining films in which the frame of the scene itself is the male gaze. The 
symbiotic feeding between cinema and culture where fragments of society are 
reflected in each film and cinema reaffirms the characters of the society it represents 
instead of questioning it. 


Since India is the largest producer of films in the world, it is important to have an 
urge to look at movies critically and intellectually. The share of female characters on 
average in Indian cinema is said to be around 24.9%. This fall in representation also 
means a fall in the exposure of stories of women and/or bias toward the masculine 
side of creative expression. It is often noticed that the media can stake ethics and 
national interests for the sake of the consumable story. Blumler & Katz’s Uses and 
Gratification Theory helps us to understand that there is a relationship between the 
male-dominated film industry and the male-dominated film-going community. The 
gratification of the needs of the male audience, desires and fantasies is completed this 
way. Also, there is a dissonance created by the women character 


Cinema is as much of a business as it is an art. The media can provide content on the 
basis of two quotients, 1) What content should I produce in order to make maximum 
returns and 2) How can I make the mass consume my commodity. These two factors 
have made content creators think not for themselves but for ways to effectively 
monetize their skill. 


As stated earlier about how the character of a society will reflect in its cinema can be 

justified by the fact that in the first Indian film Raja Harishchandra (1913) by 

Dadasaheb Phalke, a mythological drama, male actors were used to portray women. 

India has produced Actors that are considered iconic all over the world, even when 

comparing it to the international market of movies. People like Rajnikanth, Shah 

Rukh Khan and Amitabh Bachan are well known all over the world and little women 
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have come to the forefront of the scene. 


Mainstream Malayalam Cinema is considered one of the most progressive amongst 
the others in India and is celebrated all over India. Nitpicking out of this industry in 
2020 is not fair but necessary nonetheless. The capitalist character of the current era 
has made people value efficiency more than ever, this strive for efficiency has spread 
to all aspects of life because most of it is already monetised. 


Films like Arjun Reddy (2012, Sandeep Vanga) have been one of the most successful 
films amongst youngsters. It has a sizable amount of following. The film is about an 
alcoholic doctor (Vijay Deverakonda) who fails to handle life after she breaks up with 
him. The film shows the main character going into a downward spiral mentally and 
this downward spiral of the character is fetishised throughout the movie. Apart from 
seeing films as a work of art, the ethics of it are rarely questioned. These new-age 
archetypal images can affect the conscious thought and the person's perception of the 
world. People that have little to no media literacy will confuse film with reality. To 
portray a misogynistic character is one thing, to glorify it is another. 


Recent cinemas such as Kasaba (2016, Nithin Renji Panicker) and various Omar Lulu 
films were under fire for their blatant in it. Kasaba had images where the police officer 
(Mommootty) refusing to salute a senior female officer, handing her a cigarette butt 
requesting her to dispose it somewhere and offering sex that will make her walk 
wrong for a week, as a way to make it up to her for not salutting a senior officer. This 
has caused quite the controversy and rightfully so, the Women Commission Board of 
Kerala has sent notices to the actor Mammootty, director Nitin Panicker, and producer 
Alice George. The reason for this notices was, in the words of the chairperson of the 
boards is as follows: 


e The film used dialogues which were "insulting to womanhood in general". 


e Inthe name of freedom of expression, women cannot be insulted whether it is for 
character or else. 


e When an actor like Mammootty is involved in such projects, it may lead to a 
"dangerous acceptance" of such actions and remarks in the society. 


The actor Parvathy Thiruvothu that criticized the film also received rape and death 
threats for calling out the movie. As of Omar Lulu, taking Chunkzz (2017) as an 
example scenes depicting talks depicting the female teacher Jolly’s navel during viva 
voce exam, the professor using a female lecturer to lure students to the class and the 
following scene where the professor teaches students an analogy of four quadrants 
that determine which point in a graph is positive or negative to the names of porn stars 
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and B-grade actresses name to make it easier for them and countless other scenes, 
songs and so on. 


The movies Masterpiece (2017, Ajay Vasudev), Odiyan (2018, V. A. Shrikuman 
Menon), Jalikattu (2019, Lijo Jose Pellissery), Ishq (2019, Anuraj Manohar) is used 
in the questionnaire to see which movie the young audience prefered, the two former 
movies depicts heros in a more classical sense, Jallikattu is more of symbolisms and 
more Avant-Garde in nature and Ishq is more leaning towards a social justice tone in 
it’s message. The choice of the audience will be a message in itself. 


Through this work, we attempt to dissect the nature of cinema, how it affects humans 
and also use data from the survey to understand whether the young population sample 
is affected by their favourite movies. 


SCOPE AND LIMITATIONS OF THE STUDY 


SCOPE: 

This study helps to analyze the male dominant characteristics of south Indian movies. 
A detailed research could be done with regard to the impact of these character 
dominance among youth. This study may help to identify the reason for increasing 
interest for male character dominance in the industry. 


LIMITATION OF THE STUDY: 

Collection of accurate data and its interpretation requires a lot of time. Lack of time 
is one of the major problems of conducting this study. It is not possible to take a 
large group as sampling size for the study with in a limited period of time. Apart 
from that due to the recent Covid 19 outbreak we had to restrict our surveying to 
online survey via. Google forms. 
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CHAPTER II 
REVIEW OF LITERATURE 


REVIEW OF LITERATURE 


There is no doubt that cinema is a reflection of the cultural, ideological dynamics of 
society and in modern psychoanalysis, it is said that film definitely plays an important 
role in masses life. Since cinema is inherently fantasy, it has a role in shaping our 
reality. Philosopher Slavoj Zizek, a researcher at the Department of Philosophy of the 
University of Ljubljana Faculty of Arts, and International director of the Birkbeck 
institute for the Humanities of the University of London, in his Documentary Pervert's 
guide to Cinema says that cinema doesn’t give us what we desire, it tells you how to 
desire. To confront reality is harder than to confront the reality of the screen, so 
studying cinema is a viable way to study reality itself. 


Our world is constructed on top of beliefs, our reality is more or less our perception 
and this perception is engineered from our birth to be functioning cogs in society. 
Language has a huge role in our interpretation of The Real, but the historic nature of 
languages has added characteristics that negate the authentic, both symbolic and 
linguistic. In the essay ‘Non-Existence and Sexual Identity: Some Brief Remarks on 
Meinong and Lacan’ by Adrian Johnston, Philosopher and Professor in the 
Department of Philosophy at the University of New Mexico at Albuquerque lectures 
explain why it is this way, Lacan says la femme n'existe pas, that women simply do 
not exist and women is a lack of what man is, referring to the phallus in the symbolic 
realm. 


Laura Mulvey, professor of film and media at Birkbeck, University of London in her 
essay ‘Visual Pleasure and Narrative Cinema’ uses Lacanian theory and connects 
Freud’s theories on scopophilia or the pleasure of looking at the cinema. This gaze is 
of people to pure objects and not necessarily connected to the erogenous zones but 
women as an object. These voyeuristic tendencies are developed from childhood, the 
child’s enthusiasm to seek the forbidden. A distance between the screen and the 
person creates an environment to feed the voyeurism, for example, Alfred 
Hitchcock’s Vertigo. She proposes that there are three looks or gazes, the ‘look’ from 
the camera, the character and the film viewers. 


Author and researcher Sara Dickey use the word “urban poor’ when talking about the 
average people of South India in her book about the film scene in South India, this 
group is the main consumers of the country. There are different religions, higher and 
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lower classes and are structured hierarchically (on the basis of caste, gender etc). 
Marriage is one of the most important social constructs of our time, the theme of 
marriage is persistent in Indian films. The male with his family and usually one quirky 
sidekick visits the women’s house and before he sees the women talks about his 
achievements and education. Dickey states that this is true and real in the Tamil 
demographic, the female is visited by a man and not vice versa, this symbolises the 
conformity of the female to her house and how well-mannered she is according to the 
social norms, the impact of The law of Manu is seen here, the ownership is transferred 
from father to son in law. Also, women are portrayed as shy and introverted at the 
sight of the suitor, this signifies how she is conditioned to minimize her interactions 
with male similar to her age which is a good sign to people who want to make sure 
that she is a virgin and so on. We have seen this outside the fictional universe of films 
as well, actresses often quit acting after marriage precisely because their career is tied 
to the fact that females are very much seen through the spectacle of male desire. The 
various stigma attached to being an actress is responsible for this, for example, the 
need for actresses to do ‘favours’ for their co-worker, director or producer. 


While liberal ideas from the west continue to project the power of the individual over 
anything else, it has been liberating women all over the world especially in India. This 
new freedom that women possess has opened a whole range for new consumers, this 
resulted in the demand of more women representation in the market, especially in 
entertainment. Kiran Prasad Professor in Communication and Journalism at Sri 
Padmavati Mahila University, Tirupati in her book Communication for development 
opinionated that modernization for India means the betterment of women’s status in 
India by reducing the economic and socio-cultural barriers by enabling women to gain 
equal civil, political and social rights as men. 


Communication researchers Littlejohn and Foss (2008) state that only when there is 
an inconsistency of belief, attitudes or values, there will be dissatisfaction which 
precedes change. This is the problem that we face, the lack of inconsistency and the 
lack of change keeps the films and film directors happy with the current structure of 
things and the way women are portrayed. The producers and directors adhere to the 
social value system that is distilled from the old ways of life and the power structure 
of society, which could be the reason for the rampant inequality between different 
factions. 


There is another problem with women characters in our movies, the characters 
are often stereotypes and lack real depth. The object is reduced to its most 
fundamental qualities that the evolved society imposes on the object. Gokulsing & 
Dissanayake (Founding Editor of the East-West Film Journal) says that Sita is 


regarded as the ideal wife/women and it is subliminally integrated into our culture. 
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They also write about how Manusmrriti has shaped the morals of our generation. The 
romantic women of our cinema are confined to the qualities of Radha while the 
characters that transcend cultural boundaries are set to have a hard life or are 
punished. This, in turn, gives the women, in reality, a scare that prevents her from 
forming her own opinions. These two characters are the most common in Indian 
cinema and characters with real depth and individuality are often missing. Even if 
there have been characters (such as in Deepa Mehta’s Elements Trilogy) it has been 
met with controversy from groups (mainly religious groups) to protect fragile 
masculinity. 


Essays in Meena Pillai’s book mentions the actors of the earlier generation such as 
Prem Nazir who has a feminine character, the romantic Madhu or the lower class 
characters of Sathyan which all had a conjugal quality of humanistic character, 
whereas the next generation was highly testosterone-driven, with actors such as 
Mammooty, Mohanlal (Devasuram, 1993, I. V. Sasi), Suresh Gopi (Commissioner, 
1994, Shaji Kailas) and so on with their hegemonic masculinity with the sole purpose 
of defeating enemies and putting women in her place is often a scene in the film 
whether she is a police officer, journalist or an administrator, she is reduced to her 
fundamental quality, that she is just a woman (V. C. Harris). When women do not 
play the role of a submissive person, they become objects of antagonism and are often 
forcefully made the romantic interest of the hero, reducing her to her traditional values 
and misogyny is used to magnify the macho image of the hero 

(Janaki Sreedharan). 
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CHAPTER III 
RESEARCH METHODOLOGY 


RESEARCH METHADOLOGY 


INTRODUCTION 


The study Male Chauvinistic Character of South Indian Cinema, its effects 
on Young Keralites and their views was conducted to check whether the male 
dominated nature of film industry is reflected amongst the emerging youth in 
their opinions and preferences. It also brings to light various theories to 
explain the phenomena of male majority in the industry. The social 
conditioning that goes into forming an individual starts young because of the 
media convergence and the dominant ideology. The new western values and 
the ideology present here makes a clash of culture and civilization that is 
creating a divide amongst the population. This attempt is to legitimize the 
existence of that dominant ideology by analysing cinema, culture and 


psychology. 


TITLE OF THE STUDY 


Male Chauvinistic Characters of South Indian Cinema, it's effects on Young 
Keralites and their views 


THE TITLE OF THE STUDY HAS THE FOLLOWING OBJECTIVES 
A. General Objectives 
B. Specific Objectives 


GENERAL OBJECTIVIE 


1. To find whether the male dominance nature of South Indian cinemas has 
affected the young Keralites and their views 


Now Male character dominance is a common characteristic of south Indian 
movies, our general objective was to find whether it has any impact on the 
audience. 
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SPECIFIC OBJECTIVIES 


1. To determine the level of media literacy and how diverse is the choices of 
average Malayali youth in the context of the origin of the film and their 
choice of various factors in a film. Their awareness of how much a cinema 
has affected their life is also in the objective. 


2. To measure how many of the sample population were aware of the various 
organisations in our cinema industry in the context of gender equality and 
their view point of it. 


3. To recognise the prevalence of globalization and its effect in the media. The 
way the market of entertainment has changed is also explored in connection 
to this. 


4. To use psychoanalytic and deconstructive work of various authors to 
deduce human sexuality and prevalence of it in cinema. 


DEFINITIONS 
1) Conceptional Definition 


Male chauvinism - Male prejudice against women; the belief that men are 
superior in terms of ability, intelligence, etc. 

Character - The mental and moral qualities distinctive to an individual 
Young - Having lived or existed for only a short time 

Gender Equality- Gender equality means that the different behaviours, 
aspirations and needs of women and men are considered, valued and favoured 
equally. 

Effects — A change which is a result or consequence of an action or other 
cause. 

Views - The ability to see something or to be seen from a particular place. 
Cinema - Motion picture. 


2) Operational Definition 


Male Chauvinism - A belief that men are superior to women. 
Character - A set of qualities that are shared by many people in a group, 
country, etc. 
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Young - Being in the first or an early stage of life, growth, or development. 
Gender Equality - Gender inequality means that men and women are not 
equal and that gender affects an individual's living experience. 

Effects - Effect is defined as a result of something or the ability to bring about 
a result. 

Views - An opinion or way of thinking about something. 

Cinema - A Cinema is a series of moving images shown on a screen, usually 
with sound, that make up a story. 


FIELD OF STUDY 


The study was done in college setting. 


TYPE OF STUDY 


Both Quantitative and Qualitative study 


Quantitative study - Quantitative research is the systematic empirical 
investigation of observable phenomena via statistical, mathematical, or 
computational techniques. 


Qualitative study - Qualitative research is multimethod in focus, involving 
an interpretive, naturalistic approach to its subject matter. This means that 
qualitative researchers study things in their natural settings, attempting to 
make sense of, or interpret, phenomena in terms of the meanings people 
bring to them. 


RESEARCH DESIGN 


Descriptive cum exploratory design is engaged in the study. 


DESCRIPTIVE STUDY 


A study which wants to portray the characteristics of group or individual or 
situation is known as descriptive study. Descriptive studies may not be 
necessarily motivated by hypothesis. The main objective study is to acquire 
knowledge. 
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EXPLORATORY DESIGN 


Exploratory design is applied when the researcher is not acquainted with the 
problem. It aims at gaining familiarity with a new phenomenon. Exploratory 
research design is flexible enough to permit the consideration of many aspects of a 
phenomenon 


UNIVERSE/POPULATION 


The universe includes the total youth in the colleges of Trivandrum district of 
Kerala. 


RESPONDENT 


Selected Youngsters from Thiruvananthapuram District Kerala. 


SAMPLING METHOD 


Simple random sampling —Lottery Method is used in this study. 


SIMPLE RANDOM SAMPLING 


A simple random sample is sample selected from a population in such a way that 
every member of the population has an equal chance of being selected and the 
selection of any individual does not influence the selection of any other. The 
selection purely depends on chance. So the personal bias of the investigator will 
not be present in the sample selected. 


LOTTERY METHOD 


Under this method all items of the universe are numbered or named on separate 
slips of paper of identical size and shape. The slips are then folded and mixed up 
in a container. A blind fold selection is then made up of the number of slips 
required to constitute the desired size of sample. While preparing slips it must be 
seen that slips are of identical size, shade, colour etc. Otherwise there is 
possibility of selecting a particular slip. The selection of items can be made by 
some mechanical process also. 
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SAMPLING SIZE 


104 


SOURCES OF DATA 


PRIMARY DATA 


The primary data were collected from respondents. 


SECONDARY DATA 


Secondary data was collected from books, newspapers, magazines, and internet. 


TOOLS OF DATA COLLECTION 


Questionnaire survey-online survey is used for data collection in study. 


SURVEY METHOD 


Herbert McClosky defines survey as any procedure in which data is 
systematically collected from a population through face to face interviews, 
telephone interviews or mailing questions(questionnaire). The term ‘survey’ 
refers to the process of looking at something as a whole. Surveys can be useful 
when a researcher wants to collect data on phenomena that cannot be directly 
observed. This is a non- experimental, descriptive research method. Survey 
method and methodology helps to study the sampling of individual units from a 
population and the associated analysis. Data Collection techniques, such as 
questionnaire helps the construction and methods for improving the number of 
the accuracy of responses to the survey. In doing survey research one collects 
data from all or part of a population to assess the relative incidence distribution 
and interrelation of naturally occurring phenomena. The term population refers 
to the aggregation of people to which we wish to generalize. The term naturally 
occurring phenomenon refers to the process of life as they occur. The basic tool 
for this kind of survey research is the questionnaire method. It helps in 
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standardizing and organizing the collection and processing of information. 


Online survey-An online survey is a questionnaire that the target 
audience can complete over the Internet. 


Google forms- Google Forms is a tool that allows collecting information from 
users via a personalized survey or quiz. The information is then collected and 


automatically connected to a spreadsheet. The spreadsheet is populated with the 
survey and quiz responses. 


DATA ANALYSIS 


Data analysis was done by free tools available in Google forms such as 
percentage analysis and Google sheets for manual analysis of data. 
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CHAPTER IV 
ANALYSIS & INTERPRETATION 


1. AGE OF RESPONDENT 


FIGURE 1 


@ Under 17 
@ 18 to 20 
@ 21 to 23 
@ Over 23 





The above figure shows the percentage of age of the total respondents that we 
surveyed. Out of which, 44.2% of the candidates were between 21 and 23 years of 
age. 38.5% were between 18 and 20 years old. 16.3% were over 23 years and less 
than 1% were under 17 years. 


25 


2.GENDER OF RESPONDENT 


FIGURE 2 


@ Male 
@ Female 
@ Other 





The above figure shows the gender of the candidates we surveyed. 50%of them 


were females and 50% them were male 
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3.AFFINITY TOWARDS FILM 


FIGURE 3 


@ Yes 
@ No 
@ Not strictly a lover, but | enjoy it 





The above figure shows that percentage of film lovers among the candidates we 
surveyed. 78.8% of them said that they are people who loves to watch films. 19.2% 
of respondents said that they are not strictly film lovers but they enjoy watching films. 
Less than 2% of them said that they are not film lovers. 
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4. WATCHING FILMS IN THEATRE 


FIGURE 4 


@ Less than once a month 

@ Once or twice a month 

@ Once a week 

@ | watch films through another medium 





The above figure shows that 41.3% of the candidates goes to the theatre once or twice 
in a month. 28.8% of the candidates goes to the theatre less than once in a month. 
24% of the candidates prefer to watch films through another media rather than going 
to the theatre and remaining 5.9% of the people goes to the theatre once a week. 
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5. PREERENCE O MOVIE TO WATCH 


FIGURE 5 


@ Foreign 
@ Native 
@ Both 





The above figure shows the percentage of candidates who prefer foreign language 
films over regional films. 77.9% of the candidates said that they prefer to watch both 
regional and foreign films. 19.2% of the candidates said that they prefer to watch 
native films and remaining 2.9% of candidates said that they prefer to watch foreign 
films. 
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6. PREFERRED GENRE OF MOVIE 


FIGURE 6 


@ Drama 

@ Thriller/Action 

@ Romantic Comedy 
@ Art Cinema 

@ Thriller 





The above figure shows the preferred genre of film by the respondents we surveyed. 
51.9% of them said that they prefer Thriller/Action movies. 25% of them said they 
prefer romantic movies. 12.5% of them said they prefer Drama movies. 9.6% of them 
said they prefer Art cinemas and the remaining 1% said they prefer Thriller movies. 
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7. PREERANCE OF ACTOR 


FIGURE 7 


@ Mohanlal 

@ Prithviraj 

EYE; @ Parvathy 
A @ Shane Nigam 





The above figure shows the best actor among the following. 44.2% of them said that 
they prefer Mohanlal as the best. 34.6% of them said Prithviraj as the best. 13.5% of 
them said Parvathy as the best and the remaining 7.7% of the respondents said Shane 
Nigam as the best. 
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8. PREFERANCE OF MOVIE 


FIGURE 8 


@ Masterpiece 
@ Odiyan 

@ Jallikattu 

@ Ishq 





The above figure shows the best film among the following.That is Masterpiece, 
Odiyan, Jallikattu, Ishq. 66.3% of them said that the film Jallikattu is the best. 16.3% 
of them said the film Ishq is the best film. 12.5% of them said Masterpiece is the best 
film and the remaining 4.9% of them said Odiyan as the best film. 
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9. FAVOURITE CHARACTER QUALITY 


FIGURE 9 


@ Classical Hero 
@ Everyman Hero 
@ Tragic Hero 

@ Antihero 





The above figure shows the character quality that the respondents look up to in their 
favourite male hero. 47.1% of them said they like Everyman Hero character quality. 
30.8% of them like classical hero character quality. 16.3% of them said they like anti- 
hero character quality and remaining 5.8% of them said they like Tragic Hero 
characters. The forms of stories in traditional scenes have classical heroes with 
distinct qualities, but new movements gave importance to everyday characters thanks 
to revolutions of the 18th and 19th century and it clearly reflects in the numbers of 
the survey, the tragic quotient of the character also seeps in from Poetics (Aristotle). 
The traditional classical hero does find a middle ground in the survey. 
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10. INLUENCE OF MOVIE CHARACTERS ON VIEWERS AND HIS/HER VIEWS 


FIGURE 10. 


@ Strongly agree 
@ Agree 

@ Disagree 

@ Strongly disagree 





The above figure shows the candidates opinion whether they have been influenced by 
the characters in their favourite films. 53.8% of them said they agree. 22.1% of them 
said they disagree. 14.4% of them said they strongly agree and remaining 9.6% of 
them said they strongly disagree. 
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11. OPINION ON EQUAL OPPORTUNITY IN THE INDUSTRY 


FIGURE 11 


@ Yes 
@ Somewhat 


@ No 





The above figure shows the equality of opportunities between male and female. 
43.3% of them said that the male and female have somewhat equal opportunities. 
29.8% of them said that the male and female have equal opportunities. 26.9% of them 
said that the male and female don’t have equal opportunities. 
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12. OPINION ON GENDER-EQUALITY IN THE INDUSTRY 


FIGURE 12 


@ More than other 
@ On par with the others 
@ Worse than others 





The above figure shows the gender equality in our film industry compared to others 
film industry. 48.1% of them said that the gender equality is on par with the other film 
industry. 33.7% of them said that the gender equality in our film industry is more than 
other film industries and remaining 18.3% of them said that the gender equality is 
worse than other film industry. 
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13. KNOWLEDGE ABOUT WCC (WOMEN IN CINEMA COLLECTIVE) 


FIGURE 13 


@ Yes 
@ No 





The above figure shows the candidates knowing about the WCC. 68.3% of them said 
that they know about WCC and the remaining 31.7% of them said that they don’t 
know about WCC. 
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14. NECESSITY OF WCC IN OUR INDUSTRY? 


FIGURE 14 


@ Yes 
@ No 





The above figure shows people’s opinion about the existence of WCC. 84.3% of them 
said that WCC is necessary while the remaining 15.7% of them said WCC is not 
necessary. 
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15. PREVELANCE OF FANS ASSOCIATION MEMBERSHIP AMONG THE YOUTH 


FIGURE 15 


@ Yes 
@ No 





The above figure shows the percentage of candidates supporting any fans 
associations. 85.6% of the candidates we surveyed said that they don’t support any 
fans associations and remaining 14.4% of people said that they support a fans 
association. 
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16. CINEMA SUPPORTING DOMESTIC VIOLENCE 


FIGURE 16 


@ Yes 
@ No 





The above figure shows people’s opinion about whether films promote domestic 
violence. Domestic violence also named domestic abuse or family violence is 
violence or other abuse in a domestic setting, such as in marriage or cohabitation. 


61.5% of the respondents say that films promote domestic violence. The remaining 
38.5% of the respondent says that films are not a medium for promoting domestic 
violence. 
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17. #{METOO MOVEMENT and THE WORK ENVIRONMENT OF WOMEN IN film 
INDUSTRY 


FIGURE 17 


@ Yes 
@ Somewhat 


@ No 





The above figure shows the people’s opinion about the #metoo movement. 61.5% of 
the people think that the #metoo movement has somewhat improved the work 
environment of women in the industry. 21.2% of them said that #metoo movement 
has improved the work environment of women in the industry. 17.3% of them said 
that #metoo movement has not improved the work environment of women in the 
industry. 
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18. ARGUMENTS REGARDING FAVOURITE ACTORS AMONG PEERS? 


FIGURE 18 


@ Yes 
@ No 





The above figure shows the percentage of people who witnessed or taken part in a 
heated argument about an actor among their friends. 65.4% of them said that they 
have witnessed or taken part in a heated argument about an actor among their friends 
while the remaining 34.6% of them said NO. 
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CHAPTER V 
FINDINGS, SUGGESTIONS AND 
CONCLUSION 


FINDINGS 


The study brings out: - 


1. The study of the human psyche (psychoanalysis) and the history of a 
society (caste and sex discrimination) together can answer the 
reasons for how cinema is the way it is now. 


2. A majority of the sample identified to be film lovers and preferred 
both regional and foreign movies alike. Most of them preferred 
contemporary movies as opposed to their conventional counterparts. 
cinema is a prominent subject in conversations. 


3. The survey found that 68.2% of the respondents admitted that the 
characters in their favourite films have affected them/ their views. 
This proves that various ideologies can be reinforced or propagated 
through the medium. 


4. The sample seems to have an optimistic on domestic effects of 
cinema by condemning the possibility of cinema causing violence 
in real life and was fairly neutral on the stances of WCC. 


5. The results of the survey indicates that the respondents are 
welcoming newer film makers and are moving away from 
participating in fan clubs that give a significant boost to a particular 
cinema before it is critically analysed. 
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Qo 


SUGGESTIONS 


. Since the majority of the sample preferred both foreign and regional 


movies, the market should be left free to be self-regulated and 
stringent censors should not hamper the art of expression. 


. While globalisation has given us concepts such as gender equality, 


these new ideas should integrate with the culture by cultivating an 
open mind and a more transparent and daring renaissance of film 
culture. 


. Media literacy should be given more attention in an academic level, 


especially in media students that utilises psychology, study of 
culture and analysis of both of them. 


. The political side of cinema, both in the context of career and 


content should be given more attention to by the various bodies of 
cinema personnel and the reviewers of cinema. 
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CONCLUSION 


Since cinema does have a role in shaping our fantasies, it has a social 
responsibility to push change rather than reinforcing past values. Current 
examples of mainstream cinema are just mediums for escapism into a more 
devolved form of human life rather than being provocative and critical towards 
life. The fact that the majority of the youngsters in the survey preferred both 
regional and foreign films opens up the films resultant of our culture up for 
analysis. The majority also preferred the actor Mohanlal over the more recent 
examples, this is hard on the newcomers of cinema to even attempt to try to 
enter the mainstream scene, and often the art is confined to the echo chambers 
of film festivals and private screenings and not being introduced into the average 
film going community. 


This opens up another theory of why the films we get are of the themes they are. 
We already know cinema is one of the biggest businesses ever and the 
production companies want to put out films that the early audience (people that 
enjoy cinema in theatres) will enjoy because this will bring out the most profit. 
The DVD or the online streaming services will never bring such returns. In our 
survey, no females went to the cinema once in a week opposed to 6 men and 16 
females said they went to cinema once or twice a month, while males we are 25 
in the same category (Almost 1.5 times more). The females topped in the option 
where they said they watched movies through other mediums such as streaming 
services, TV etc. This proves that the safe players in the business will opt for 
movies that appeal to the male over a more neutral stance in producing movies. 


One of the surprising outcomes of the survey was that Jallikattu was the most 
preferred movie over recent hits of Mammooty and Mohanlal. The critically 
acclaimed movie did resonate with the local audience and it is a positive sign 
that they are welcoming experimental directors and artists. But for some reason 
the majority still prefer older actors mainly because of the nostalgia factor and 
the sheer feelings of being part of a tribe as most humans tend to be attracted to 
the psychological reaffirmation that comes with it, it also goes well with the 
Terror Management theory discussed in the introduction. 
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The average people do take cinema for face value, hence the popularity of 
Mohanlal. The image that he held in the past is held as a justification for his 
fairly poor performing cinema of his, the ignorance of the mass to the brilliance 
of the directors that made Mohanlal’s past movie masterpieces and the fact that 
after an actor rises to power he tends to unofficially direct the movies are 
unfathomable to them especially in Indian film industries. The cognitive 
dissonance that the fans face makes them hostile when met with these arguments 
and the majority of the ones that have witnessed or taken part in an argument 
about actors were Mohanlal fans (the majority 36 out of 104 responses). His 
seemingly poor performing films even amongst fan circles have not affected 
people’s choice. 
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APPENDIX 


Friends, 


We ALLEN JASON, AKASH SUDHAKARAN, AKSHAY S, AJAY A,FAHAD S, 
students of BA journalism mass communication & video production , A J college of 
Science and Technology under the University of Kerala .This questionnaire is for 
collecting data for our study, analyzing on Male Chauvinistic Characters of South 
Indian Cinema, it's effects Young Keralites and their views 


We request your kind and sincere co-operation for the filling up of this 
questionnaire. 


Thanking you, 


Allen Jason, Akash Sudhakaran, Akshay S, Ajay A, Fahad S. 
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1) What age group do you fall under? 


Under 17 18 to 20 


21 023 Over 23 


2) What is your gender? 


Male Female 
Other 

3) Are you a film lover? 
Yes No 


Not strictly a lover, but I enjoy it 


4) How often do you go to the theatre? 


Less than once a month Once or twice a month 
Once a week I watch films through other 
Mediums 


5) What do you prefer, Foreign or regional movies? 


Foreign Native 


Both 
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6) What is your Preferred Genre of movie? 


Drama Thriller/Action 


Romantic Comedy Art Cinema 


7) Which actor would you choose to be the best amongst the following? 


Mohanlal Prithviraj 


Parvathy Shane Nigam 


8) Which movie would you choose to be the best amongst the following? 


Masterpiece Odiyan 


Jallikattu Ishq 


9) Character quality you look up to in a male hero? 


Classic Hero Everyman Hero 


Tragic Hero Antihero 


10) Do you think that the characters in your favorite films have changed or 
Influenced you or your views? 


Strongly Agree Agree 


Disagree Strongly Disagree 
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11) Do male and female have equal opportunities? 


Yes Somewhat 


No 


12) How much gender-equal (comparing to other industries) is our film 
Industry? 


More than other on par with other 


Worse than other. 


13) Do you know about WCC (Women in Cinema Collective)? 


Yes No 


14) If yes, is it necessary? 


Yes No 


15) Do you support any fans association? 


Yes No 


16) Does cinema promote domestic violence? 


Yes No 
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17) Do you think the #metoo movement has improved the work environment for 
women in the industry? 


Yes Somewhat 


No 


18) Have you taken part or witnessed heated arguments about an actor amongst 
your friends? 


Yes No 


Suggestions 


THANK YOU 
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